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SUPIMA Traceability: How it works

Dedicated to ensuring that
every product that carries the
SUPIMA® brand name is made
with American-grown, extra-
long staple cotton, Supima has
partnered with Oritain. A global
leader in forensic sciences,
Oritain employs a peer-
reviewed methodology to
analyze trace elements and
iIsotopes to determine a

products origin.
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MNODN PN NN MYV n |WnNna PI'D'D JTMYDNKNN

2.Samples of genuine &

- SUPIMA® cotton are collected /
and analyzed to identify the

‘ origin fingerprint \j
§C &H j \

4. Samples from the market
can be collected for testing

A

&

G A Pb G R S 9
i Thescattonmaturaily absorbs Oritain has established an origin fingerprint of genuine SUPIMA ' ' ' '
different levels of chemical elements cotton across the entire growing region and samples can be taken
and isotopes. This gives the cotton from the supply chain and verified against this fingerprint. Blended &

its unique origin fingerprint
9 gRInEP or substituted cotton from a different origin is identified.

6. Further investigation will be
undertaken by SUPIMA® for
failed audit results

5. Products from the market
are tested to verify the claimed
origin of the product
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